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April 1, 2007 – March 31, 2008

I.  VACANCY LIST

See Section II, the “Master Recruitment Source List” (“MRSL”) for recruitment source data

	Job Title
	Recruitment Sources (“RS”) Used to Fill Vacancy
	RS Referring Hiree

	Operations Manager
	1-7
	2

	Sales Manager
	1-5, 7
	2

	Sales – Account Executive
	1-5, 7
	2

	Sales – Account Executive
	1-5, 7
	2

	Sales – Account Executive
	1-5, 7
	2

	Sales – Account Executive
	1-5, 7
	3

	Traffic Manager
	1-5, 7
	1

	Production Manager
	1-5, 7
	3
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II.  MASTER RECRUITMENT SOURCE LIST (“MRSL”)

	RS
Number
	RS Information
	Source Entitled
to Vacancy
Notification?
(Yes/No)
	No. of Interviewees Referred by RS

Over
Reporting Period

	1
	Gaylord Entertainment Career Website

www.wsmonline.com

www.gaylordcareers.com 
	N
	10

	2
	Word-of-Mouth Referral
	N
	6

	3
	   Internal Candidate 
	N
	5

	4
	Employee Referral
	N
	3

	5
	Career Builder Website 

www.careerbulder.com 
	N
	0

	6
	All Access Website

www.allaccess.com 
	N
	0

	7
	The Tennessean Website
www.tennessean.com/employment 
	N
	0

	TOTAL INTERVIEWEES OVER REPORTING PERIOD       
	24
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III.  RECRUITMENT INITIATIVES

	
	Type Of Recruitment Initiative
(Menu Selection)
	Brief Description Of Activity

	1
	Event Designed to Disseminate Information About Broadcast Careers
	On October 5, 2007, WSM(AM) provided tours of the Transmitter Building during the WSM(AM) Birthday Party event.  Station participants included our Chief Engineer and General Manager, who gave the tower tours to members of the community, teaching them about broadcasting operations and exposing them to the qualifications and skills required for broadcasting careers.  

	2
	Participate in Event Sponsored by Educational Institution Relating to Career Opportunities in Broadcasting
	On February 26, 2008, our General Manager spoke to communications students about career opportunities in broadcasting at Volunteer State Community College in Gallatin, TN.  

	3
	Event Designed to Disseminate Information About Broadcast Careers
	In September 2007, WSM(AM) designed a promotional event to assist wounded veterans at the Wilson County Fair in Lebanon, Tennessee.  As part of this event, our General Manager recruited high school students to help with the event and discussed working in the radio industry with the students.  

	4
	Event Designed to Disseminate Information About Broadcast Careers
	In September 2007, our Promotions Manager and On-Air Personality attended the Wilson County Fair in Lebanon, Tennessee, where they talked with middle school and high school students interested in broadcasting careers and answered questions regarding careers in broadcasting.  

	5
	Event Designed to Disseminate Information About Broadcast Careers
	During the reporting period, WSM(AM) staff provided tours of the WSM(AM) offices and studios to students and other individuals interested in broadcast operations.   

	6
	Event Designed to Disseminate Information About Broadcast Careers
	On September 12, 2007, WSM(AM) hosted a graduate school student from Goshen College to job shadow our On-Air Personality.  Our On-Air Personality answered questions about the broadcasting industry, and the student gained exposure to broadcasting operations.  


� This Report provides recruitment data collected from March 22, 2007 through March 21, 2008. 






